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GETTING YOUR MESSAGE ACROSS
Just because you make a documentary doesn’t mean everyone’s going to want to watch it. 
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Why are you making this film?  If you don’t care about your story then (no matter how well you edit it) no one else will either.





YOU





Where do you stand?  Try to answer this in less than three sentences.  Clearly explain why you feel the way you do.





MESSAGE





Who is your audience?  This is important to figure out early on.  You will be creating a very different film if it is meant for middle school students than if you want to use it to raise money from the Rotary Club. And while we’re at it, what does your audience care about and why?





AUDIENCE





What do you want your viewers to do?  Write to their congressman?  Recycle?  Turn off their computer when they’re not using it?  Clap?
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